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Balancing the stars
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Known facts about movie watching behavior

Bagella and Bachetti (1999)
Gazley et al. (2011)
Walls and Mckenzie (2012)

Collins et al. (2002)
Blanco and Rodriguez (2003)
Brewer et al. (2009)

Academic
evidence
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Grey facts about movie watching behavior

Managerial ﬁ i

problems
Actors giving . Actors giving
flop streaks despite starring flop streaks despite starring
in familiar/repetitive genres. in off beat genres.

Jab Harry Met Sejal, Fan,
Radhe, Tubelight,
Saaho etc. Bheed etc.
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Question of interest and aim of the study
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To find out whether the audiences
prefer popular stars over popular genres
Or vice versa.

Does genre and star matter?

[ |
What is a more credible source of
commercial viability? T
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Filter out
respondents

Research design and methodology

Screening
questionnaire

- Avid movie watchers

Transcripts

Qualitative
Analysis

Analysis

- Diverse age groups
Diverse economic background
Genre over Star and vice versa

- Depth Interviews

(What does an audience’s prefer?)

- Content Analysis
- Thematic Analysis

MRC- 2023, Manipal Academy of Higher Education, Manipal




& TAPMI g Conclusion and contributions

+/-

A
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Fritz Heider’s
balance theory
(1946)

+/- +/-
Probable outcomes: . Theoretical contributions:

Our study might help the primary Our study would be on the first to
stakeholders develop a delicate balance Implement Balance The?ry n
between the weightage of movie genres understanding the consumer’s behavior

and stars. This will assist them to produce In motion picture literature. This will open
commercially viable movies in the future. new avenues In understanding other aspects
of the leisure and entertainment industry.
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